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Introduction

In early 2022, we reintroduced ourselves to the world as Luminate.
(PERG\LQJ WKLV QHZ EUDQG LGHQWLW\ EHVW UH°HFWV RXU YD
and transparency, and it also aligns with our mission to continue our role as
WKH DXWKRULWDWLYH DQG PRVW WUXVWHG VRXUFH IRU HQWHSE
evolving creative economy. S
$V ZH URXQG RXW RXU ®UVW FDOHQGDU \HDU ZLWK WKDW LQ PX

to present our 2022 Year-End Music Report ZKLFK SURYLGHY DQ LQ GHSWK
look at consumption trends and audience research insights with our unique

expertise. As boundaries continue to be pushed both by artists and industry

SURIHVVLRQDOV VR KDV WKH VFRSH RI RXU DQDO\VLV EULGJL

Web3, social media and elsewhere.

,QFOXGHG LQ WKLY UHSRUW \RX00O VHH VL[ WUHQG DUHDYV g
IXUWKHU H[SORUDWLRQ IURP WKLV SDVW \HDU IURP PXOWLSO
WKH\ UHODWH WR IXWXUH EXVLQHVY SODQQLQJ :H DUH DOVR N/
HQG &KDUWYV IURP RXU SDUWQHUYVY DW %LOOERDUG IXHOHG E\SR \e

\HDUoV UHSRUW B

The Consumption = =
Renaissance o

:KLOH VWUHDPLQJ FRQWLQXHG WR JURZ LQ ZLWK 8
DXGLR VWUHDPV KLWWLQJ WKH WULOOLRQ PDUN IRU W
VLQJOH \HDU LQ ODWH 1RYHPEHU WKDW LV RQO\ SDU
consumption story. Looking at the landscape over the past year,

VSHFL®FDOO\ KRZ GL-HUHQW DUWLVWYV DFURVYV GL-HU __

HQJDJHG ZLWK DXGLHQFHVY WR ODXQFK VXFFHVVIXO DOEXP FD%@E

bigger picture to take into account when it comes to consumption methods. —
7KH \HDU VDZ QHZ DOEXPV IURP 7D\ORU 6ZLIW %H\RQF/ZE DQ HEG-%Xx00: —
= - P2

=

HDUQ 1R SRVLWLRQV RQ WKH %LOOERDUG XSRQ WKHLU G

DFKLHYHG WKH 1R VSRW WKURXJK D GL-HUHQW PL[ Rl FRQV X EEERO Sy

%DG %XQQ\ GLG LW ZLWK GLJLWDO R-HULQJV VWUHDPLQJ B&€ GEJH WDO
IRU KLV UnV&ahB SinTi RQO\ RI WKH ®UVW ZHHN FRQVXPSWLRQ = « — =" =
QXPEHUV IRU %RendssarcE 2 HUH GLILWDO DQG RQO\ WKH ®UVW ZHH — ==

FRQVXPSWLRQ QXPEHUYV Mribigitp Werk tigitaZ NotabtyV | -
6ZLIWoV SK\WVLFDO SURGXFW R-HULQJV PDGH XS WKURXJK PX £ =
&' R-HULQJV IR WidDights DRGG . YLQ\O SURGXFWV LQ LWV ®UVW=
ZHHN EUHDNLQJ D UHFRUG SUHYLRXVO\ VHW E\ +DUU\ 6 W\OHV
DFEKLHYHG PLOOLRQ HTXLYDOHQW DOEXPV XSRQ WKH ®UVWZH
marking it the biggest release week in seven years.
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Fanalytics

,Q IXPLQDWHoV )DOO OXVLF S5HVHDUFK 5HSR
86 OXVLF /LVWHQHUVY ODUNHW 6HIJPHQWDWLRQ ,\
DXGLHQFH DFWLQJ DV DQ DQDO\WLFDO WRRO WK
+ into distinct groups and enables us to gain richer insights into each

JURXSoV EHKDYLRUV WKRXJKWYV DQG RSLQLRQV
W\SHV RI PXVLF OLVWHQHUYVY LQ WKH 8 6 EDVHG RQ EURD(
DUH DV IROORZV 7KH (QWKXVLDVW 7KH 'HYRWHH 7KH 5D
Ghost Listener.

,Q WKH IROORZLQJ UHSRUW ZH VKDUH VRPH LQVLJKWV
PXVLF OLVWHQHUV EHKDYH DQG KRZ WKH\ HQJDJH ZLWK
DOEXP UHOHDVHV )RU H[DPSOH 7KH (QWKXVLDVW ZKR L'
; OLVWHQHG WR %H\RQFZoV QHZ DOEXP DV PXFK DV WKH
album this year.

+

Gen Z, Music, and Money

$V *HQ = EHFRPHYVY PRUH DQG PRUH SRZHUIXO LQ°
their consumption habits, all eyes were on their behaviors this past year.

Z $FFRUGLQJ WR /XPLQDWHoV )DOO OXVLF 5HV
PXVLF OLVWHQHUV LQ WKH 8 6 VSHQG PRUH W
OLVWHQHUV IURP DQ\ RWKHU JHQHUDWLRQ OXFK

GLVFRYHULQJ PXVLF RQ VWUHDPLQJ VHUYLFHV OLNH 6SR\

VKRUW IRUP YLGHR SODWIRUPY DQG DSSV OLNH 7LN7RN

GLVFRYHU PXVLF RQ ERWK VRXUFHV WKDQ WKH DYHUDJH

respectively.

*HQ =oV FRQVXPSWLRQ EHKDYLRUVY DUH RQO\ MXVW D S|
ZLOOLQJ WR VSHQG PRQH\ WR VXSSRUW WKHLU IDYRULWH
PHUFK DV WKH\ H[SUHVVHG D GHVLUH IRU WKHLU IDYRULW
RSSRUWXQLW\ WR VKRZ VXSSRUW E\ PRUH WKDQ WKH
86 $QG RYHUDOO WKH\ VSHQG PRUH PRQH\ RQ PXVLF
8 6 PXVLF OLVWHQHU IXHOLQJ VDOHV IRU YLQ\O UHFRUG
7D\ORU 6ZLIW WKLV \HDU

,Q WKH IROORZLQJ UHSRUW ZH GLYH GHHSHU LQWR *HQ
ZKDW FDXVHV DUH LPSRUWDQW WR WKHP DQG ZKDW WKH

From Sync on Screen
to Growth In Streams

7KH .DWH Sirdngér Fhings VWRU\ HDUQHG PDMRU KHDG!
VXPPHU ZKHQ VWUHDPV IRU %XVKoV PXVLF JUHZ ¢
VRQJ p5XQQLQJ 8S 7KDW +LOO $ 'HDO :LWK *RG q
WKH 1HW°L[ VHULHV %XW WKDWoV MXVW D YHU\ G
WUHQG LQ WKH GLVFRYHU\ RU UH GLVFRYHU\ RI P]

LUMINATE MUSIC CONNECT 3



Other scripted shows like Euphoria KDYH FRQWULEXWHG WR PDMRU I
FRQVXPSWLRQ LQFUHDVHVY WR PXVLF IURP QHZHU DUWLVWYV ZKLO
VDZ LQFUHDVHV IURP FUHDWLYH RQ VFUHHQ SDUWQHUVKLSYV )
Elton John Live: Farewell From Dodger Stadium streamed on Disney+, during "/C
WKH WUDFNLQJ ZHHN HQGLQJ 1RYHPEHU (OWRQ - RKQOVM ZH
VLIQL®FDQW ZHHN RYHU ZHHN JDLQV LQ KLV SULPDU\ DUWLVW|V
DQG UDGLR DLUSOD\ LQ WKH 8 6 ,Q IDFW RQ GHPDQG VWUHDP
FRPELQHG DididndsSLYD OEXP ZHUH XS GXULQJ WKDW ZHHN ZKL
SK\VLFDO DOEXP VDOHV ZHUH XS

,Q WKH IROORZLQJ UHSRUW ZH XQSDFN KRZ XQYHLOHG weer
ULJKW RQ VFUHHQ V\QFV DQG SDUWQHUVKLSYV

Sweet Caroline,

Sweet Catalog Sale!:
8QSDFNLQJ 7KH 9DOXDWLRQ
7KRVH %LJ )LJXUH OXVLF 'HDOV _

[/ ] 7KH PXOWL PLOOLRQ GROODU VDOHV RI KLJK SUR®OH RBEWDORJV FRQ\
to make the news in 2022, with contemporary pop stars like
Justin Timberlake, and music legends like Phil Collins and Neil
'LDPRQG HDUQLQJ KLJK ®IXUHV IRU WKHLU UHSHUWRLUHV %XW Z
®QDQFLDO DQDO\VWYV ORRN DW WR GHWHUPLQH WKH YDOXH RIf WKDW
,Q WKH IROORZLQJ UHSRUW ZH WDNH D ORRN DW KRZ LQWHUHV
SHUIRUPDQFH DQG PRUH D-HFW WKRVH SULFH WDJV DQG KR 2
can change accordingly.

(N g

\

Global Outlook

7KLY SDVW \HDU VDZ PXVLFoV FRQWLQXHG JOREDO JU

ZRUOGZLGH RYHUDOO VWUHDPLQJ FRQVXPSWLRQ JURZ

RYHU $QG ZKLOH ZH NQRZ WKDW &ROGSOD\oV p+\P

‘HHNHQGg KDG WKH PRVW WRWDO FRPELQHG DXGLR DQ

JOREDOO\ LQ ZDV WKDW D KLW VRQJ LQ WKH PRVW
UHSRUW ZH DUH SOHDVHG WR LOQWURGXFH /XPLQDWHoV QHZ *
KLIKOLJKWY VRQJV ZKLFK KDYH DFKLHYHG WRS SRSXODULW\ R
5HDG RQ WR FKHFN RXW WKH WRS VFRULQJ JOREDO VRQJV RI
HISODQDWLRQ RI RXU PHWKRGRORJ\
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2022

The Year
IN Metrics

12/31/21-12/29/22 (As Compared To 1/1/21-12/30/21)



GLOBAL METRICS [N 2021" [l 20221

On-Demand Audio
Song Streams

it

Total On-Demand
Song Streams  $XGLR 9LGHR

+25.6

9RO &KDQJ

+22.6

9RO &KDQ

On-Demand Video
Song Streams

0)

H

+31.29

9RO &KDQJH

15T
19T

U.S. METRICS [N 2021 2022

Total Album Consumption
$OEXP 7($ 2Q 'HPDQG 6($

+9.2

Total AIbum Sales

-8.2%

893.1M
974.9M
Total Digital Music Consumption
'LIJILWDO $OEXPV 7($ 2Q 'HPDQG

($
810.3M -+ fl_
0,

9RO &KDQ
On-Demand Song Streaming
$XGLR 9LGHR

9RO &KDQ

9RO &KDQJH

-22.89

9RO &KDQJH

-3.9%

Digital Alboum Sales

26.2M
20.2M

Physical Alboum Sales

82.8M

—+12.2%

9RO &KDQ

79.9M

9RO &KDQJH

CD Album Sales

On-Demand Streaming: Audio

988.2B
1.1T

On-Demand Streaming: Video

Bl 142.2B

"--

H

+12.

9RO &KDQ

+12.

35.9M

40.6M

-11.69

9RO &KDQJH

I 150.7B

9RO &KDQ

Digital Track Sales

E—— -25. 1045

iyl LP Sales
‘—m

assette Sales

9RO &KDQJH |440K

9RO &KDQJH

+28%

9RO &KDQJH

U.S. CATALOG” VS. CURRENT CONSUMPTION [M 2021 2022

Catalog Share Current Share
69.8% 30.2%
72.2% 27.8%
Catalog Total Album Consumption Current Total Aloum Consumption
g  +1 2 O +0.5%
] |
7039M 9RO &KDQ H 2709'\/' 9RO &KDQJH
g 6€$6 &203%$5(" 72
* 6(% 6675($0e(48,9%$/(17 $/%80685 (0,80 675(%$06 21( $/%80 i1 $'€86833257 (' 6
I.“MI"ATE $/%80($ 6755&.6(48,98/(17 $/%806¢é&,7%$/ 75%5&.6 2:7( $/ % ¢
&$7%/2* 0217+6 25 2/'(5 $1' +%$9¢( )$//(1 % (/2: 12 21 7+( %,/ %2$%$5"
+$9( $ 6,1*/( )520 7+( $/%80 7+%$7 ,6 &855(17 21 $1< 2)%,//%2$5'06
218'(08$1' 9,'(2 621* 675(%$0,1* ,18&/8'(6 2)),&,$/ 621* 8*& $1°
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The
Consumption
Renaissance



CONSUMPTION MIX FIRST WEEK OF RELEASE
Il streaming Equivalents [l Digital Alboums [ CDs M 9L Q{@Cassettes

Total First Week Equivalents

%DG %XQQ\ VFRUHV 1R \

DOEXP SXUHO\ IURP GLJLV
FRQVXPSWLRQ R-HULQJV s
and digital album sales

Total First Week Equivalents

%H\RQFA VHOOV RYHU [\
YLQ\O &' GLIJLWDO LQ ®L
DOEXP VKDUH

Total First Week Equivalents

7D\ORU 6ZLIW EUHDNYV VLQJ
sales record with 575k units on way
to 1.58m equivalent units and biggest
album release in 7 years in the U.S.

LUMINATE 9



How Genre Listeners are Consuming Music Content
&RQVXPSWLRQ OHWKRGV ORUH /LNHO\ 7R %H 8VHG %\ *HQUH /LVWHQHU

Listening Ee) Listening ' Listening Streaming Streaming Watching Short
To CDs WR $0 )0 2/ WR 9LQ\O Audio Songs OXVLF 9LG VOXVLF 9LGHR &OL
5DGLR S5HFRUGYV /3V Online Online On Social Sites

+,36+2315%83 /,67(1(56 $5( 025( /,.(/< 72 :$7&+ 6+257 086,& 9,'(2 &/,36 21 62
72 7+( $9(5%*( 086 ,& /,67(1(5

COUNTRY +,3é+23158%3 LATIN

ROCK

I.“M“IATE 8 6 086,& 6 : 10




2 \; .:

Latin, Children, World, Dance/Electronic, Classical Genres
Grow Faster Than the Pace of the Industry

7RWDO 2Q 'HPDQG $XGLR
[ ] 9ROXPH &KERJIH SR DQJIH

9LGHR *HQUH *URZWK YV ,QGXVWU\
7RWDO 2Q 'HPDQG ,QGXVWU\ *URZWK 5DWH

5 % +LS xRS
5RFN
Pop -
Latin -
Country -

Dance/Electronic —

$)52% ($76

0O

% O XV

World Music —
Children -
Classical -
New Age —

Christian/Gospel -
Holiday/Seasonal —

7(1(56 + (/3 '5,9( :25/"

22/

m\ $IUREHDWYV /L QHBIR’S /LVWHOQH
-0- LQ WKH 86 DU ® WKH 86 DUH

\\T17/

more likely than the more likely than the

average US Music Listener average US Music Listener
WR XVH %DQGFDP$ to listen to EDM

LUMINATE

$8'.(1&( 17 (//,*(1&( 5(3257 €$)52%($76 /,67(1(§pe
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: More than 1in 7
Children's audio
/ video streams
in 2022 is a song
| U REhcanto
RI WRWDO
Children's
RQ GHPDQG
VWUHDPV LQ
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VINYL IN 2022

Record Store Days, Taylor Swift Aloum Launch

and Holiday Period Drive Biggest Sales Weeks
9LQ\O :HHN 2YHU :HHN

2.2m copies
- sold in week
2.5M . ending
LY 12/22/22
2.0M » -
StngeEaRyUG 7D\ORU 6ZLIW
Midnights
2022 5HFRUG SOEXP 5H
1.5M Drop 1 Store Day Week
2022
A Drop 2 A
1.0M /
0.5M
0
3/1/22 5/1/22 711722 11/1/22

|
Gen Z music listeners are 27% more likely to purchase
vinyl records compared with the average music listener

OLQ\O EX\HUV RZ OLQ\O EX\HUV VSH(

record player money on music monthly

LUMINATE S O 2E s

4% 9 (
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MERCH IN 2022

+

031

+LS +RS 5DS IDQ UERXQWU\ IDQV D

% PRUH OLNHO Endie likely to buy
PHUFK RQOLQH|I PPHUFK DW DQ LC
separate retail brand music event

an in-person music event and 30% more likely

? Rock fans are 38% more likely to buy merch at
to buy online from a separate retail brand

lIlMIIIlITE 7,67 *(15( 75%8&.(5 6149 (6




OXVLF LV DQ HPRWLRQDO DUW .QRZLQJ ZKDW PRRGV GU
WKH\ FDUH DERXW FDQ KHOS DUWLVWYV IRUP GHHSHU ER

Top U.S. Music Listening Moods

@ Happy Calm ) XQ Energetic
Nostalgic @ YREXVH Content Sad

%0% (

Causes That Fans Care About

Y

Hip-Hop/Rap Fans Rock and Country Fans Latin Fans Care

Care Most About Both Care Most About Most About
1 | Mental Health 1 | Mental Health 1 | Mental Health
2 5DFLDO -XVWLFH 2 $QLPDO :HOIDUH 2 | Homelessness/Poverty
3 | Homelessness/Poverty 3 | Homelessness/Poverty 3 | Climate Change

LUMINATE @585 (s 7+87 )si6 ass
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LUMINATE MUSIC FANALYTICS

,Q WKH ®UVW RI LWV NLQG /XPLQDWH
)DQDO\WLFYVY D VHIPHQWDWLRQ RI WKI
ODUNHW 7KH HQWLUH 8 6 PXVLF OLVW
GLYLGHG LQWR ®YH NH\ VHIPHQWYV DQ
represents unique groups of music listeners:

s "“MSTI;P-':‘. :
s W‘?}.L_ LIFE

The Enthusiast The Devotee 7KH 5DGLR The Cool Kid The Ghost
5RENHU Listener

LUMINATE 17



Meet
The Enthusiast

Compared with Listeners in Other Segments
the Enthusiast is more likely to ...

% hhale

%HORGINWR

%H KLIKHU $760B+# H

Spend more money on music monthly* O
% H S ODQaierd Ivanirsic this year* G

Engage with video music content, physical music  * monthly

The Enthusiast

: . represents
3D\ |Rusic streamin DXGLR YLGHR
Rl PXVLF

SEES

Engage with sports *, play video games HQ J D ésott)

086,8& )$1$/<7,8&6 & 7+( /80,1%$7( 8 6 086,& 0%5.(7 6
I.“MI"ATE 3/($6( 127( 7+%$7 7+,6 $1$/<6,6 ,6 68%-(&7 72 5(),1(0(17 $6 $",7,21$/é(6321
6$03/( 75(1'6 $5( /,.(/< 72 50881 7+

7+(6( '(02*5$3+,8&6 5(35(6(17 7+26( 025( /,.(/< 72 $33($5 1 7+,6 6(*0(17 96



©

Meet
The Devotee

Compared with Listeners in Other Segments
the Devotee is more likely to ...

% hhale*

% HO R @dnWrR

% H*%74

Spend the most time with music  weekly O
Engage with video music content, physical music  * monthly O
Stream music for free DXGLR YLGHR
: represents
Listen to 24 of 25 top genres

Attend live events , watch movies, listen to podcasts [SERES
X VdHort vid clips *

086,8& )$1$/<7,8&6 & 7+( /80,1$7( 8 6 086,& 0%5.(7 6

I.“MI"ATE 3/($6( 127( 7+%$7 7+,6 $18$/<6,6 ,6 68%-(&7 72 5(),1(0(17 $6 $",7,21$/§(6321
6$03/( 75(1'6 $5( /,.(/< 72 50891 7+

7+(6( '(02*5%$3+,8&6 5(35(6(17 7+26( 025( /,.(/< 72 $33($5 ,1 7+,6 6(*0(17 96



I';.u
Meet

Compared with Listeners in Other Segments
the Radio Rocker is more likely to ...

% feémale*

% H O R Q J BbidreV &t Bilent generations

% Baucasian/White

Live in the Midwest * 8 %

Listen to AM/FM radio
7KH 5DGLR 5RFNF

Cook food IRU O H waetehUetevision * represents
RI PXVLF

SERES

Stream music only for free DXGLR YLGHR

086,8& )$1$/<7,8&6 & 7+( /80,1$7( 8 6 086,& 0%$5.(7 6

I.“MI"ATE 3/($6( 127( 7+$7 7+,6 $1$/<6,6 ,6 68%-(&7 72 5(),1(0(17 $6 $",7,21$/6(6321
6503/( 75(1'6 $5( /,.(/< 72 50201 7+

7+(6( '(02*5%$3+,8&6 5(35(6(17 7+26( 025( /,.(/< 72 $33($5 ,1 7+,6 6(*0(17 96



Compared with Listeners in Other Segments
the Cool Kid is more likely to ...

% fémale*
% H O R @énWd Millennials
Live in the South

% HKfrican American/Black

Listen to Hip-Hop/Rap, R&B monthly

Stream music for free DXGLR YLGHR

Use Snapchat monthly*

086

I-“MI"ATE 3/($6( 127( 7+%7 7+,6 $18/<6,

7+(6( '(02*5%$3+,&6 5(35(6(17

R4

The Cool Kid
represents

Rl PXVLF
[SERES

& )$1$/<7,8&6 & 7+( /80,1$7( 8 6 086,& 08$5.(7 6
6 ,6 68%-(&7 72 5(),1(0(17 $6 $'',7,218%/ (6321

6$03/( 75(1'6 $5( /,.(/l< 72 5(0Qi1 7+ (
7+26( 025( /,.(/< 72 $33(%$5 ,1 7+,6 6(*0(17 96



Meet The
Ghost List ener

Compared with Listeners in Other Segments
the Ghost Listener is more likely to ...

%HMWHVV GHPRJUDSKLFDOO\ GL-HUHQWLD

Speak more than one language LQ DGGLWLRQ WR (Q

Not plan to attend live music in the coming year*

Stream music only via premium services

Have OHVV GH®QHG HQJDidhm&GicSDWWHUQV
listening behaviors

086,8& )$1$/<7

LUMINATE 3/(8$6( 127( 7+$7 7+.6 $18/<6.6 .6 68%_

7+(6( '(02*5%$3+,&6 5(35(6(17 7+26( 02

[R4

The Ghost
Listener
represents

Rl PXVLF
[SERES




FANALYTICS BEHAVIORS

(DFK /I XPLQDWH OXVLF )DQDO\WLFV JUF
to have unique listening characteristics and behaviors

WKDW DUH VSHFL®F WR WKHP +HUH L
those behaviors — along with a handful of songs that

these superfans might enjoy.

While Enthusiasts tend to listen

WR D ZLGH YDULHW\ RI J

DUH VLIJQL®FDQWO\ PRU

OLVWHQ WR gFODVVLFq

Americana, Holiday and Jazz

music. While these genres aren't
WKHLU IDYRULWH WRS JHQUHYV
these songs / artists that demonstrate how
WKHVH VXE SUHIHUHQFHV LQ°X
®QHU PXVLF EHKDYLRUV

» BoyWithUke, "Two Moons”
r 081$ q6LON &KL-RQgq IHDW 3KRHEH
« Breland, "Praise the Lord”
« MIKA, "Lollipop”

» Nessa Barrett, "La di die”

Devotees , like the Enthusiasts, also
OLVWHQ WR D QXPEHU RI JH(
still having unigue interests that set

them apart. Devotees tend to be at the
IRUHIURQW RI pZKDWoV QH[W
HPHUJLQJ JHQUHY OLNH $IUR
'RUOG OXVLF DW VLIQL®FDQWO\ KLJ
WKHVH SUHIHUHQFHY WUDQVODWH L
WKH\ OLVWHQ WR %MOUNoOV LQFOXYV
RI WKHLU DYDQW JDUGH SUHIHUHQF|

* Rosalia, “Despechd”

r )LUHER\ '0/ p$0O0 21 8V $VKDZR q

r'LVFORVXUH p2PHQg IHDW 6DP 6PLWK

« Bjork, “Human Behaviour”

r $PDDUDH p6%$' *,5/6 /89 021(< UHPL[ g IHDW OF

086 ,& )$1%$/<7,&6 & 7+

I-I'MI“ATE %5 (/$1" 12/%$1 .1,*+7 % 2<:,7+8.( %5,%$1

),5 (% 2< '



Bruce
Springsteen

| Pistol Annies

Ghost Listeners s E\ QDWXUH RI ik ) -
EHLQJ XQGHU WKH UDGDU s WHQG WIR OLVWHQW
WR IHZHU JHQUHVY DQG DW ORZHU UDWHYV
than other audience segments. That =
VDLG WKH\ WHQG WR OLVW}
Latin and other World genres at _
similar rates to listeners overall. These trends are
evident when we asked these listeners which = oA
DUWLVWYV WKH\ OLNH $ IHZ H[DE§ o, v BE
WKDW *KRVW /LVWHQHUV PLJK

e LE SSERAFIM, “Fearless”

* Rauw Alejandro, “Todo de Ti"

* Galantis & JVKE, “Dandelion”

* Mark Tuan, “Last Breath”

* Kygo & Whitney Houston, “Higher Love”

) LAY

The CoolKids DUH UHVSRQVLEOH
* PDQ\ RI WKH WRS FKDUWLQJ
last decade, as they were more likely
N to adopt streaming services and other
GLJILWDO WHFK WKDW LQ°XH
IURP WKH ODVW GHFDGH 7K
PRUH HQJDJHG ZLWK +LS +RS DQG 5
other audience, but will still tune into other artists or
; JHQUHV DV ORQJ DV LW VWULNHV W

 Kendrick Lamar, “m.A.A.d city”
* Doja Cat, “Say So”
r 6XPPHU :DONHU p30OD\LQJ *DPHVg IHDW %U\VF
r )YXWXUH p/LIH ,V *RRGqg IHDW 'UDNH
- ' * Nirvana, “Smells Like Teen Spirit”

086,8& )$1$/<7,8&6 & 7+( /80,1$7( 8 6 086,& 08$5.(7

I_“M“IATE /80,187 ( $57,67 (15(%4555&.
3,672/ $11,(6 ,/'( $1' -,0 &22. 635,1*67 (71 '$1

.<*2 -2+$11(6 /2981' 1,59%1$ 68%323 2-% &$7 '$9



Gen Z, Music,
and Money



GEN Z MUSIC BEHAVIORS & PREFERENCES*

1 9%0'

ORUH WLPH ZIORKIH PRQH\ R
music weekly music monthly

' N
CEF +31% of Gen Z wish artists provided more
merch options so they can show their support

Gen Z is More Likely to Discover Music Via:

193092

0

/

6KRUW 9LGH S\9LGHR $XGLR
RQ 6RFLDO 9l Music Streaming \?\?e%glltgﬂse;jfpps
Websites / Apps Serwces

LUMINATE




Gen Z Is More Likely To Use These Social Networks In A Typical Month

%7 %03 7%

{}5 Snapchat ({J}l TikTok Instagram

-

&RPSDUHG WR WKH JHQHUDO SRSXODWLRC(
Interested in playing video games (+35%) and watching

short-form video 2Q WKH RWKHU KDQG *H(
Interested in listening to the radio  (-21%).

Causes Gen Z Cares Most About

1 2 3 4 °5

Mental Animal Homelessness/ Climate 5DFLDO
Health ‘HOIDUH Poverty Change Justice

LUMINATE




RI *HQ = DZDUH RI WKH QH3®W2Yishd2bimore likely to be
are interested in it gamers compared to the general
population

*HQ = LV PRUH LOQOWHUHVWHG LQ O

compared to the total NFT interested population

Nearly 90% of Gen Z gamers use a gaming console

©0%69% 4

Gen Z gamers are Gen Z gamers are more
more likely to use a VR likely to be interested _
headset for gaming iNn6DQGER[ JDPHV
compared to the total compared to the total

gaming population gaming population

l“MI“nTE /80,1%$7( 8 6 /$1'6&$3( 5(3257 :2&)



From Sync
on Screen
to Growth In
Streams



Why Are Syncs Driving Music Discovery?
OXVLF 'LVFRYHU\ ,QGH[ WR *HQHUDO 3RSXODWLRQ

A J

+LS +RS /LVWHQHU\CountryListeners 5RFN /LVWHQHUYV

Elton John Livestream with Disney+
Elton John Live: Farewell From Dodger Stadium on Disney+ livestream on 11/20/22

GURYH WRWDO RQ GHP DO @ianwndsi D PIDLPVVRNUHDPV :2: DQG
WKH (OWRQ -RKQ FDWDORJ P VWUHDPYV :2:
Diamonds 7RWDO 2Q 'HP D Q (6 VOWHD® VRKQ 3ULPDU\ $UWLVW &DWDORJ 7RWDO 2Q 'HPDQG 6WUHI
40M p+ROG OH &ORVHUq WUYBFN-UBHOGHDVH
ZLWK %YULWQH\ 6SHDUV
Disney+
Livestream

30M

20M S l/\

10M
oM L | | | | | | | | | | | | | | | | | | | | | | | | | | | | | | | 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 |
N N N N N NN AN N AN NN NN N N N NN N N N N &N N N N N N N N N N N N
AN AN N N N N NN AN NN NN AN NN NN N N N N N N NN N N N N N N NN
\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\
M O~ Mo~ Mo~ dx < d o0 W0 N ~ < < 0 S < 0 W1 M o N~ Mo~ S o
I N N O o N O o N MO NN O o O o4 N N O o 4 N 4 N N O o < N O
\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\
o d NN ANANOOO OO0 J T T T W0 M~ I~ I~ I~ 00 0 © o O O O +H = «+H = N
© O OO0 O O O o0 o o oo o oo o o o O O O O O O O O© e B B B I B B |

3™ Elton John and Disney+ #1 Genre #2 Genre
make a great partnership
because Rock is the #1

genre for Dlsney+ users \WHIERBIETS +LS +RS 5DS 5REN
and Is either the #1
or #2 genre for all
generations % RR P HU Yszaz)\ Oldies

HISSEEARISIS

SRFEN +FLS +RE BODE

I.“MI“ATE 8 6 $57,67 *(15( 758%8&.(5
LUMINATE MUSIC CONNECT3
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Euphoria On-Demand Streaming Syncs: Labrinth
. /IDEULQWK &DWDORJ 7TRWDO 2Q 'HPDQG 6WUHDPV

Euphoria season premiere
3 —— A\

20M A

10M ’/\——MN

N__A~/
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R e R e e | — [eNeooooloooleloololeloNoNeNe] OO0OO0OO0OO0OO0OO0OOo A A A A A A A A A

EULQWKoV
catalog
oglream
DQ LW
HHN EHI

RQ

Labrinth On-Demand Comparison with 2021 M 2021 [ 2022

CHHNO\ + 9.7/m

S “Em

#1 Genre #2 Genre

+LS +RS 5D 5RFEN
FN LV W il +LS +RS 5D % S5REN
JHQUH _(?enX 5RFEN +LS +RS 5DS 7RS SIS
OD[ XV % P A UBEIIEN Oldies

8 6 (17(57%$,10(17
I.“M“IATE LUMINATE MUSIC CONNE

/'$%5,17+ “$9( % (1(7 71




-

Euphoria 2Q 'HPDQG 6WUHDPLQJ 6\QFV

*HUU\ 5D-HUW\

Bl *HUU\ 5D-HUW\oV q5LJKW 'RZQ WKH /LQHg 7RWDO 2Q 'HPDQG 6WUHDPYV

Euphoria season premiere

3M

m N\

: /

AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA

AAAAAAAAAAAAAAAAAA

N N R N N e e A R N N N N e A

=SS SIS

S S S S S ST X2 %

8%

S Y e i Y e e e e
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In the week ending

*HUU\ 5D-HUW\¢
KLW p5LJKW 'RZQ
g FRQWLQXHV WF
RUH WKDQ LW GL¢
N E H | REUphoneK H

Th
dri
R
| 20

n
P
t

sync has
./7m@more streams
J 'RZQ WKH /
hih 2081

fﬂ"’

&Right Down the Line ¢On-Demand Comparison with 2021
B 2021 | 2022

:HHNO\ + 600k

I 425k
I 1. 1m

Weekly Average 5406k 1.6m

WEE AR
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Sweet Caroline
Sweet Catalog

Sale!

Unpacking The
ODOXDWLRQ %HKLQ(
%LJ )LIXUH OXVLF 'F



CATALOG VALUATION
What Makes Music Such An Attractive Investment?

%HFDXVH UR\DOWLH
UH D FDVK | Negglobal
Music royalties enerating asset, oa@rtunities
generate cash they can be as streaming
IORZ RQ WKH leveraged by the exJds into
ILUVW GD\ RI owner to acquire e ing
ership ore assets ets

$500N

Bruce Springsteen

Est. $500m through two deals with
6RQ\ OXVLF IRU SXEOLVKLQ
recordings

THE BIGGEST
CATALOG DEALS TO DATE

EST. UP TO

$600M

Bob Dylan

(VW P WKURXJK WZR

separate deals with Universal Music
SXEOLVKLQJ DQG 6RQ\ OXVLF IRU
publishing and master recordings

I_"MI“ATE "</$1 0,&+$(/ 2&+6 $58&+, 1+ < ,0%*(6 635,1347((1




e AR

Bruce Springsteen vs. Bob Dylan in 2022

%UXFH 6SULQJVWHHQoV ZHHN RYHU ZHHN VWUHDPLQJ VKRZVY WKH RSS|
EURXJKW WR LQYHVWRUV ZLWK D QHZ DOEXP UHOHDVH |ZKLOH|%RE '\O
GHPRQVWUDWHYV WKH FRQVLVWHQF\ DQG SUHGLFWDELO|[LW\ LQYHVWRU
DV LW VKRZHG LQ SHULRG FKDQJH WKURXJK

. %UXFH 6SULQJVWHHQ 7RWDO ' '"HPDQG 6WUHDPV %RE '\ODQ 7TRWDORQ HPDQIG 6WUHDP
%UXFH 6SULQJVWHH
40M Only the Strong Survive

$OEXP 5HOHDVH
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22
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DO N MONTOMONSTSIN ST Jd® 0 NI Jd0 9D 0 NONMONST d®R 1B

TN N0 A9 A0 AN MO o NANO o OSSNSO oo NN A9 Q 0 O d

gddedsgsdeosgdoeadded g dde o g g dfvesdssdeod

T I AT A DDDODI TSI Y D WD NEENN D O D D SO0 ddd998qq

OO0 O0OO0OO0OO0OO0O0OO OO OO0 Oo oo o o OO0 oo oo oo I IR R R
WEEK ENDING

Additional Deal Points to Consider
,Q DGGLWLRQ WR VWUHDPLQJ DFWLYLW\ LQYHVWRUV DUH DOVR SD\LQ

RIGHTS POTENTIAL FUTURE EFFECT OF
MARKETING TENTPOLES INTEREST RATES

e ) XWXUH 5HFRUGLQJ BURMMERMIQG 3DUWQHUYVKL $V¥YMacroeconomic conditions
5R\DOWLHYV are increasing interest rates

 Sync Opportunities DIWHU D SHULRG RI|ORZ
* Name, Image and Likeness creating an environment

r %LRSLF ZKHUH ®QDQFLQJ L
« Song Publishing expensive to secure than it

r %LRJUDSK\ $XWR LJDﬁé%ﬁ%’\"’?Fece.”tyearS-Th's

change in rising interest rates

will test investors in this space

* Museum Exhibit DQG WKHUH DUH OLKNHO\

I.“MI"ATE LUMINATE MUSIC CONNECT 35



Global
Outlook



Global Hit Score: What Is It?

$ VRQJoV WRWDO JOREDO VWUHDP YROXPH LV RQH PHDVXUH
GRHV QRW LOOXVWUDWH JOREDO UHDFK /XPLQDWH KDV FDC
PHWULF E\ ZKLFK WR PHDVXUH D VRQJoV SRSXODULW\ E\ ERV
EUHDGWK /XPLQDWHoV *OREDO +LW 6FRUH LV D PL[ RI YRC
HDFK FRXQWU\ DQG WKH VWUHDPLQJ VL]H RI WKH FRXQWU
ZKLFK ZRXOG EH DFKLHYHG LI D VRQJ ZDV UDQNHG LQ HYH
WKH PRUH ZLGHVSUHDG WKH VXFFHVV RI WKH VRQJ

Lil Nas X
and Jack
+DUORZ

Songs with the Highest Global Hit Score in 2022

u [ | [ | | [ |
Lil Nas X and Coldplay, Harry Styles, Glass Animals, Imagine Dragons
Jack Harlow, g+\PQ IRU WKHK$V ,W :DVg | g+HDW :DYHN{ -," q(QHP\q
g,QGXVWU\ "HHNHQG(q
%DE\q
I.“M“IATE LUMINATE CONSUMPTION DATA
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GLOBAL HIT SCORE

LIl Nas X & Jack Harlow, "Industry Baby”

2022 Song Rank Per Country
5DQN E\ 7RWDO 2Q 'HPDQG 6WUHDPLQJ

#1 #2 #3 #HH5

New Zealand %HOJLXP Austria Australia LQODQG
6RXWK $IULFD]| Croatia %UD]LO Greece erman
United States Hungary Canada Iceland Thailan
Slovakia &]HFK 5HSXEOYF Ireland

Luxembourg Poland

Malaysia SRPDQLD

Philippines 9LHWQDP

Portugal

Singapore

Switzerland

I.“M“IATE LUMINATE CONSUMPTION DATA 38



Fastest-Growing International Markets
9ROXPH DQG &KDQJH RI 7TRWDO 2Q 'HPDQG 6WUHDPV

|| JLUVW :IlHN J)LQDO :HHN &KDQJH

%

%

e S
YLD
LFD
=]
o

6RXWK $
Greece
Philippines

Indonesia
Croatia
India
Colombia
South Korea
5RPD QL D
% RO
9LHW

VLF /LVWHQHU VLF /LVWHQHUYV L

1 consume id s 1 consume
ideo streaming [ hort video clip
RUPV LQ D W\ IRUPV LQ D W\SL

+RZ )DQV LQ 'L-HUHQW 5HJLRQV &RQVXPH O0XVLF

N R MIDDLE EAST EUROPE ASIA-PACIFIC LATIN
& AFRICA AVERAGE AVERAGE AMERICA
MUSIC CONSUMPTION AMERICAN AVERAGE 1IHWKHUODRGV $XVWUDOLD -pSDAYERAGE

METHODS AVERAGE 6 $IULFD| 3BRODQG 6SDL ) 8l BogeR, Hhdonesia, OH[LFR %U
8 6 &DQD|GD SaudiArabia, Ireland, Portugal, UK, | 0DOD\VLD 9LHWQIP CaléniblaDChileG
8$( 7XUNH)\ *HUPDQ\ ,WPpO\ 3KLOLSSLQHV [[QGLPUIHQWLQ

‘DWFKLQJ 6KRUW OXVLF HR
Clips on Social Sites %éo /%;

“/2%$/ 086, &

*LUMINATE CONSUMPTION DATA
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Top Albums

$OEXP VDOHV

7(9

2Q "HPDQG 6($

Total Album- On-Demand On-Demand
Artist Equivalent Audio Video
Consumption SUEENS SUEENE
1 | Bad Bunny on Yerano | 3 400 milion | 70,000 | 148,000 E L O O 13833 million
2 | Taylor Swift Midnights 3.294 million 1.8 million ELOOLRQ PLOO
Dangerous:
3 | Morgan Wallen The Double | 2.405 million EL O OLR2ZD.3 million
Album
4 | Harry Styles pany’s 2.204 million | 757,000 ELOOLRQ >L00
The -
5 | The Weeknd Highlights 1.879 million ELOOLRQ PLOO
Soundtrack Encanto 1.839 million 381,000 | 1.870 hillion PLOOLRQ
7 | Future | Mever 1.460 millon | 23,000 | 71,000 ELOOLRQ PLO
Liked You ' ’ :
8 | Olivia Rodrigo SOUR 1.438 million 354,000 100,000 | 1.478 billion | 82.3 million
Lil Durk 7220 1.357 million 85,000 1.710 billion | 257.0 million
&HUWL®H - -
10 | Drake Lover Boy 9317 million 3,000 50,000 1.730 billion PLOOLRQ
~ 723 $/% 806 é$l'%80’6$/(6 7(% Ele'(0$1'6($é05$1.("%<‘(48,9$/(17 $/%80 8/10}7860&2(;352,56 1
[LUMINRTE | billboard .ii2%/0 7 #/ et 673 £, 5P, rssob i seseaazsiiaaiiosa i) e BE 00w



Top Albums

/TRWDO 6DOHV 3K\WLFDO 'LJLWDO
Artist Title SEIES
1 | Taylor Swift Midnights 1,818,000
2 | Harry Styles Harry’s House 757,000
3 | BTS Proof 422,000
4 | Olivia Rodrigo SOUR 354,000
5 | Beyoncé Renaissance 335,000
Fleetwood Mac Rumours 310,000
7 | Adele 30 296,000
8 | Kendrick Lamar good kid, m.A.Ad city 278,000
Michael Jackson Thriller 236,000
10 | TOMORROW X TOGETHER Minisode 2: Thursday’s Child 229,000

LUMINATE | billboard
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Top Digital Alboum Sales

‘ Artist ‘ Title ‘ SEIE

1 | Taylor Swift Midnights 219,000
2 | Soundtrack Encanto 131,000
3 | Beyoncé Renaissance 63,000
4 | Kendrick Lamar Mr. Morale & The Big Steppers | 47,000
5 | Harry Styles Harry’s House 47,000

Morgan Wallen Dangerous: The Double Album | 46,000
7 | Soundtrack Sing 2 43,000
8 | Bad Bunny Un Verano Sin Ti 32,000

Luke Combs Growin’ Up 31,000
10 | The Weeknd Dawn FM 28,000

Top CD Album Sales
‘ Artist ‘ Title ‘ Sales

1 | Taylor Swift Midnights 640,000
2 | BTS Proof 413,000
3 | TOMORROW X TOGETHER Minisode 2: Thursday’s Child 227,000
4 | Harry Styles Harry’s House 219,000
5 | Stray Kids Oddinary 204,000

TWICE Between 1&2: 11th Mini Album 199,000
7 | Stray Kids Maxident 177,000
8 | ENHYPEN Manifesto: Day 1 173,000

Beyoncé Renaissance 163,000
10 | NCT 127 2 Baddies 148,000

LUMINATE | billboard
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Top Vinyl Album Sales

‘ Artist ‘ Title ‘ SEIES

1 | Taylor Swift Midnights 945,000
2 | Harry Styles Harry’s House 480,000
3 | Olivia Rodrigo SOUR 263,000
4 | Kendrick Lamar good kid, m.A.Ad city 254,000
5 | Fleetwood Mac Rumours 243,000

Tyler The Creator Call Me If You Get Lost 211,000
7 | Taylor Swift folklore 174,000
8 | Tyler The Creator IGOR 172,000

Michael Jackson Thriller 169,000
10 | The Beatles Abbey Road 160,000

Top Cassette Sales

‘ Artist ‘ Title

1 | Soundtrack Vol. 2 Guardians of the Galaxy 17,000
2 | Taylor Swift Midnights 14,000
3 | Soundtrack Guardians of the Galaxy: Awesome Mix Vol 1 13,000
4 | Harry Styles Harry's House 11,000
5 | Billie Eilish Happier Than Ever 8,000

Soundtrack Marvel's Guardians of the Galaxy: Cosmic Mix Vol. 1 8,000
7 | Nirvana Bleach 7,000
8 | BoBurnham Inside (The Songs) 5,000

Bad Bunny YHLQMDLG 5,000
10 | Ghost Impera 5,000

LUMINATE | billboard 44



Top Digital Song Consumption

6RQJ 6DOHYV

2Q 'HPDQG 6(6

Song Sales + On-Demand On-Demand
Artist SES On-Demand Audio Video Song Sales
Streams Streams Streams
1 | Harry Styles gq$Vv ,W :DV[5.199 million P L O O L|RL&B.8 million 183,000
2 | Glass Animals | "Heat Waves" 4.592 million 528.7 million PLOOLRQ
1 | g:H '"RQoW 7%% TF - .
3 | Encanto Cast SERXW % U KX million 421.8 million 325.5 million
Future feat. i -
4 Drake & Tems :DLW IRU 84.080 million PLOOLRQ PLOOLRQ
Lil Nas X & e o
5 T E , QG XVWU\| %@Emillion PLOOLRQ PLEOMOR Q
Bad Bunny T
& Chencho y%%’rﬁow ~ | 3816milion | 4714 milion PLOOLRE&D,000
Corleone 0
7 | Kodak Black "Super Gremlin" | 3.784 million 471.2 million 138.7 million 33,000
8 | Bad Bunny Titl Me 3.684 milion | 451.1 milion | 100.4 milion | 40,000
Pregunto" ' ) ) ’
Jack Harlow JLUVW & O D3/646 million PLOOLRQ PLOS0MRQ
The Kid LAROI
10 | & Justin "Stay" 3.492 million PLOOLRQ P L56@0 R Q
Bieber
723 ',*, 7%/ 621* &2168037,21 58$1.( %< 758% 7,21$/I‘,*,7$2/5672I16;3§
I'l'MI“nTE 1 &$52/,1%$ *$,721 0$852 &$3657(,0/’/820 §'7$56(6$$065+(211=(<6§(1/ =II ,$1(e*68?§'=3£N5AN(T®¢4$T




Top Songs: On-Demand Streaming
$XGLR 9LGHR

‘ Artist Audio + Video Streams

1 | Lil Nas X & Jack Harlow p,QGXVWU\ %DE\q 877.3 million
2 | Harry Styles p$V ,W :DVq 763.4 million
3 | Glass Animals "Heat Waves" 758.1 million
4 | Encanto Cast! p:H 'RQoW 7DON $ERXW % U X43.B million
5 | Imagine Dragons X JID "Enemy" 627.6 million

The Kid LAROI & Justin Bieber p6WD\q 622.4 million
7 | Kodak Black p6XSHU *UHPOLQQq 609.9 million
8 | Future feat. Drake & Tems p:DLW IRU 8q 602.7 million

Bad Bunny & Chencho Corleone pOH 3BRUWR %RQLWR(q 565.4 million
10 | Bad Bunny p7LWL OH 3UHIJXQWR(Q 551.6 million

Top Songs: On-Demand Streaming

Audio
‘ Artist Audio Streams

1 | Harry Styles p$V ,W :DVq 609.7 million
2 | Glass Animals p+HDW :DYHV(q 528.7 million
3 | Future feat. Drake & Tems p:DLW IRU 8q 507.9 million
4 | Bad Bunny & Chencho Corleone pOH BRUWR %RQLWR(q 471.4 million
5 | Kodak Black p6XSHU *UHPOLQQq 471.2 million

Bad Bunny p7LWR OH 3UHJXQWR(q 451.1 million
7 | Jack Harlow p)LUVW &ODVV(q 433.9 million
8 | Encanto Cast! p:H 'RQoW 7DON $ERXW % U X21E8anillion

Steve Lacy p%DG +DELW(Q 421.1 million
10 | Zach Bryan P6RPHWKLQJ LQ WKH 2UD Q 3B&8 million

l“MI“nTE ‘ bi“board L &$52/,18 *$,721 08852 &$67,//2 $'$668 5+(l=< )(/,= ', $1( *8(5ENEANTGCAST+340( % (575,



Top Songs: On-Demand Streaming

9LGHR
‘ Artistw ‘ Song ‘ Video Streams

1 | LilNas X & Jack Harlow ,QGXVWU\ %DE\ 561.7 million
2 | Coldplay p+\PQ )RU WKH :HHNHQG(q 434.5 million
3 |- &ROH IHDW $PEHU &R-PDQ | p6KH .QRZVq 353.3 million
4 | Encanto Cast! p:H 'RQoW 7DON $ERXW % U X @B&55 million
5 | AR p:RUOGoV 6PDOOHVW 9LROL@2L.0 million
Imagine Dragons X JID p(QHP\q 307.6 million
7 | :LWW /RZU\ IHDW $YD 0D]J ,QWR <RXU $UPV 304.5 million
8 | Duncan Laurence p$UFDGH(q 282.2 million
The Kid LAROI & Justin Bieber p6WD\q 260.2 million
10 | Panic! At The Disco p+RXVH RI OHPRULHV(q 242 .3 million

Top Songs: Programmed
Audio Streams °

‘ vt ggﬁggzrinrgmed Audio

1 | Chris Stapleton "Tennessee Whiskey" 144.3 million
2 | Chris Stapleton <RX 6KRXOG 3UREDEO\ /HD YH21.4 million
3 | Morgan Wallen p:DVWHG 2Q <RXq 121.0 million
4 | Ed Sheeran p6KLYHUV(q 98.0 million
5 | Fleetwood Mac p'UHDPV(q 93.5 million

Lynyrd Skynyrd "Sweet Home Alabama” 93.5 million
7 | Creedence Clearwater Revival p+DYH <RX (YHU 6HHQ WKH 5D®B.Qffglion
8 | Chris Stapleton p-R\ 21 0\ /LIHq 92.0 million

Journey p'RQoW 6WRS %HOLHYLQoq | 86.4million
10 | Ryan Hurd w/Maren Morris &KDVLQJ $IWHU <RX 86.3 million

l“MI“nTE bi“board T 8$52/,1% *$,721 0$852 &$67,//2 $'$66% 5+(l=< )(/,= ',$1( *S(SENE/RNT(BQAQSH%}Y( % ($75,
352+5$00(' 675($06 $5( 7+26( )520 '08$8&203/,F{7 6(59,8&



Top Digital Song Sales

‘ Artist ‘ Song ‘ SE[]

1 | Taylor Swift p$QWL +HURq 436,000
2 | Lizzo PSERXW 'DPQ 7LPHq 217,000
3 | Latto p%LJ (QHUJ\q 206,000
4 | Elton John & Dua Lipa &ROG +tHDUW 3QDX 5HPLJ[| 202,000
5 | Kate Bush p5XQQLQJ 8S 7KDW +LOO $188DW :LWK *RG ¢

Harry Styles p$V ,W :DVq 183,000
7 | Nicki Minaj p6XSHU UHDN\ *LUO(q 172,000
8 | Cody Johnson 7L0O <RX &DQ W 145,000

Walker Hayes p$ $q 144,000
10 | Sia P8QVWRSSDEOH(q 143,000

Top Radio Songs

%DVHG RQ $XGLHQFH ,PSUHVVLRQV

‘ Artist ‘ Song ‘ Audience

1 | Harry Styles p$V ,W :DVq 3.001 billion
2 | Glass Animals p+HDW :DYHV(q 2.789 billion
3 | The Kid LAROI & Justin Bieber g6WD\q 2.779 billion
4 | Lizzo PSERXW 'DPQ 7LPHq 2.344 billion
5 | Justin Bieber p*KRVWq 2.325 hillion

Latto p%LJ (QHUJ\q 2.205 billion
7 | Lil Nas X p7KDWV :KDW , :DQWq 2.064 billion
8 | Ed Sheeran %DG +DELWYV 2.060 billion

Adele p(DV\ 2Q OHqg 1.963 billion
10 | Jack Harlow JLUVW &ODVV 1.859 billion

',2 $55,9(' $7 %< &526

" %< $8',(1&( ,03
’ 03,/ %< gl 1.(/6(1
( 08 ()25 (A8 3/s< e

$1.(
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Share of Total Volume by
Format and Genre

Selected Top Genres

On- On-
Demand Demand
Audio Video
Streams Streams

Albums Total On-

Total Physical Digital Digital
Album Album Album Song
Sales SEE SEES Sales

+ TEA +
SEA On-
Demand

Demand
Streams

R&B /

I e 26.8%

2 | Rock 20.0%

3 | Pop 12.7%

4 | Country 7.7%

5 | Latin 6.3%
AL

7 | World Music 2.3%

o | Qs |

Children 1.4%
10 | Jazz 1.0%
11 | Classical 1.0%
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Share of Total Aloum-Equivalent
Consumption by Format

On-Demand Video On-Demand Audio Digital Track Digital Physical

6WUHDPV 6($%$ 6WUHDPV 6($ 6DOHV 7($%$ Albums Albums

Christian/

Industry
Total
Electronic [
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Top Global Songs:
On-Demand Audio Streaming

‘ Artist ‘ On-Demand Audio Streaming

1 | Harry Styles "As It Was" 2.312 billion
2 | Glass Animals "Heat Waves" 1.871 billion
3 | The Kid LAROI & Justin Bieber "Stay" 1.520 billion
4 | Bad Bunny & Chencho Corleone OH SRUWR %RQLWR 1.476 billion
5 | Bad Bunny "Titi Me Pregunto” 1.360 billion

Imagine Dragons X JID "Enemy" 1.341 billion
7 | Elton John & Dua Lipa "Cold Heart" 1.337 billion
8 | The Weeknd 6DYH <RXU 7HDUV 1.282 billion

Gayle DEFGHIX 1.245 billion
10 | Ed Sheeran "Shivers" 1.232 billion
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About
Luminate

Luminate is the preeminent entertainment data
and insights company, unleashing access to
WKH PRVW HVVHQWLDO REMHFWLYH DQG WUXYVWZ e
LQIRUPDWLRQ DFURVV PXVLF ®OP DQG WHOHY LV | e
ZLWK GDWD FRPSLOHG IURP KXQGUHGV RI YHUL® —'—;::T/'
sources. Today, the company maintains its more — -
WKDQ \HDU OHJDF\ RI DFFXUDWH VWRU\WHOOL Qus
SRZHULQJ WKH LFRQLF %LOOERDUG PXVLF FKDUWN=ZKL
DOVR DFWLQJ DV WKH SUHPLHUH GDWDEDVH IRU Vil
WHOHYLVLRQ DQG ®OP LQGXVWULHY :RUNLQJ FOREH
with record labels, artists, studios, production -
companies, networks, tech companies, and —
PRUH /XPLQDWH R-HUV WKH PRVW YDOXHG VRXU
FRPSUHKHQVLYH LQGHSHQGHQW DQG IRXQGDWL
HQWHUWDLQPHQW GDWD WKDW GULYHV LQGXVWU R
Operating independently, Luminate receives
LOQYHVWPHQW DQG VXSSRUW IURP 3HQVNH OHGLD z
Corporation and Eldridge.
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