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Who Is Luminate? 
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To build the entertainment economy’s most essential, accurate 
and objective data and make it accessible to everyone

30+ years in business, 
2+ years of next-gen 

platform development 
and innovation

Essential to a 
customer’s 

understanding of 
their businessRooted in Music and Film/TV

As a data company, 
if your data is 

not accurate, you 
are irrelevant 

No bias — built on 
organizational independence 

and integrity 

While we come from 
enterprise, making the right 

information available to talent, 
creators and artists is a goal
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Luminate

The trusted independent leader in entertainment 
consumption, audience intelligence and data 
management

Consumption
Activity 

Global 
Intelligence

Audience 
Insights

Data 
Management
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In Good Company
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What Data Are We Sharing Today?

Music Streaming Data Verified, full market streaming findings at a country, 
regional and global level 

Insights Suite: 
Audience Intelligence

Consumer insights from across the world, 
with focus on South Asia, Asia Pacific and the U.S.

15+ Music streaming data partners, including … 

Film & TV Streaming Viewership (M)
Minutes watched for all original films and episodic series across 
all major U.S. streamers

Film & TV Metadata
Verified and timely information on people, projects and companies across 
film and TV in seven markets, including South Korea and India
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State of Streaming
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On-Demand Audio streaming growth in the majority of APAC + 
ANZ countries is outpacing the global industry rate of 10.1%

SOURCE: LUMINATE MUSIC CONSUMPTION DATA 
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Top Premium Streaming Markets: APAC & ANZ
Globally, 82% of On-Demand (Audio + Video) streams are Premium, 
while the APAC region trails currently with only 62% of its streams being Premium

SOURCE: LUMINATE MUSIC CONSUMPTION DATA
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SOURCE: LUMINATE MUSIC CONSUMPTION DATA 

Japan makes up nearly 1 in 3 APAC Premium streams, while they, along with the countries 
Singapore, South Korea and Taiwan, lead the region in rate of Premium streaming 
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SOURCE: LUMINATE MUSIC CONSUMPTION DATA 

While India holds a significant volume of Premium streams within the overall APAC 
industry, 85% of streams in the country are classified as Ad-Supported
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Global Export & Valuation Trends
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Top 10 Countries: Global Export Power

SOURCE: LUMINATE MUSIC CONSUMPTION DATA 
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Global H1 '25 
Rank H1 '25 Rank FY 2024 Rank Country Top Importer 1 Top Importer 2 Top Importer 3 Top Export

4 1 1 South Korea Taiwan Japan Singapore Rosé

8 2 2 Australia United States Philippines Canada Sia

13 3 3 Japan Taiwan South Korea Hong Kong YOASOBI

14 4 4 India UAE Oman Kuwait Arijit Singh

30 5 5 Philippines Qatar Kuwait UAE Bella Poarch

35 6 9 Thailand Philippines Malaysia Singapore LISA

39 7 7 New Zealand United States Australia Philippines Lorde

40 8 6 Indonesia Malaysia Philippines Singapore NIKI

48 9 8 Taiwan Singapore Hong Kong Malaysia Jay Chou

53 10 11 Malaysia Indonesia Taiwan Singapore Yuna

77 11 10 Vietnam South Korea Indonesia Taiwan Pháo

80 12 12 Singapore Taiwan Malaysia Hong Kong JJ Lin

131 13 13 Hong Kong Taiwan Malaysia Singapore Beyond

Export Power Rankings in APAC

SOURCE: LUMINATE MUSIC CONSUMPTION DATA 



18

Thailand’s Export Power Ranking was boosted by BLACKPINK’s 
LISA and the Thai rock artist Carabao highlighted in season three of 
HBO’s The White Lotus

SOURCE: LUMINATE MUSIC CONSUMPTION DATA 
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Music IP Valuation Trends 
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Catalog Acquisitions  

50%
of the KPDH audience is 
under 34

21

Notable Recent Activity
Data as July 2025

SOURCE: MEDIA REPORTS
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Case Study: KPop Demon Hunters 
Success Story
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Netflix’s KPop Demon Hunters Drives Music Consumption Globally
Over two-thirds of the soundtrack’s On-Demand Audio (ODA) streams come from outside the U.S. 

SOURCE: LUMINATE MUSIC CONSUMPTION DATA; STREAMING VIEWERSHIP (M)
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Two-thirds of KPop Demon Hunters On-Demand (Audio + Video) 
streams are from APAC & the US, with LatAm and Europe gaining 
momentum

SOURCE: LUMINATE MUSIC CONSUMPTION DATA

KPop Demon Hunters Streaming by Region Europe’s Share of KPop Demon Hunters
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New versions of hit single “Golden” new attract audiences 
outside of Asia Pacific region 
The Spanish version attracts streams from Latin America, while the French version draws 
streams from neighboring European territories

SOURCE: LUMINATE MUSIC CONSUMPTION DATA
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Who’s Watching KPop Demon Hunters? 
The U.S. demo composition skews far younger than the average Netflix hit film

31%

50%

of KPDH audience is 
under 18

of the KPDH audience is 
under 34
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of KPDH audience is female 
(compared with 57% of 
K-pop listening audience*)

54%

SOURCE: *LUMINATE ARTIST + GENRE TRACKER; STREAMING VIEWERSHIP (M)

of Anime audience is male 
58%

of Anime audience 
is female 

42%
of KPDH audience is male 
(compared with 43% of 
K-pop listening audience*)

46%



27

Key Takeaways

A global network of music streaming DSPs 
and Streaming Video On-Demand (SVOD) 
platforms are creating new engagement 
opportunities as worldwide audiences 
continue to embrace new content. 

With its growing share of Premium streams 
and large listener base, APAC countries 
have a large opportunity for continued 
domestic and export growth. 

Audiences are discovering music and 
artists through various transmedia 
channels including film, TV and anime. 
Embracing culture can help connect 
with new viewers and listeners worldwide.

Finance and valuation utilizing music 
rights and Luminate-verified streaming 
data provide new opportunities to 
inform funding options. 
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